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AKKÖK INDUSTRIAL INVESTMENT &DEVELOPMENT INC.

AKKOK GROUP COMPANIESAIM TO BECOMEA WORLD-CLASSORGANIZATION

AKKÖK Companies Quoted at theIstanbul Stock Exchange
MORE THAN25 INDUSTRIALAND COMMERCIALCOMPANIES

Main Sectors
• CHEMICALS• TEXTILES• ENERGY• MARKETING & SALES• REAL ESTATE DEVELOP. & PORT MNG.• INSURANCE

§ AKSA WORLD’S LARGEST ACRYLIC FIBER
PRODUCER

§ AKENERJİ MARKET LEADER OF PRIVATE POWER
GENERATION COMPANIES IN TURKEY

§ AK-AL A LEADING INDUSTRIAL CORPORATION
PRODUCING YARN

§ AKSU A LEADER IN MANUFACTURE OF TEXTILES
( FABRIC & YARN ) WITH 54 YEARS OF
EXPERIENCE

§ AKMERKEZ REAL ESTATE INVESTMENT COMPANY :
WORLD BRAND AS A SHOPPING CENTER 1



ESTABLISHED A STABLE GROWTH SINCE 1952

PLANS USD 100 MILLION OF CAPEX FOR 2006
EMPLOYS AROUND 4,000 PEOPLE

COMBINED SALES OF USD 1.4 BILLION in 2005

AKKÖK INDUSTRIAL INVESTMENT &DEVELOPMENT INC.

USD 360 MILLION OF INVESTMENT IN 2002 - 2005
EXPORTS OF USD 327 MILLION in 2005
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Free float : 33%

SHAREHOLDERS EQUITYPARTICIPATIONS
%AKAL 22.1AK-PA 13.5AK-TOPS 10.0AK-ENERJİ 15.6AK-HAVACILIK 7.3AK-HAN 33.0FITCO BV 100.0

SHAREHOLDERS & PARTICIPATIONS
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OUR PRODUCTS ARE:

MicroFiberTow StapleFiber Tops/Bumps NewProducts
SOME MAJOR ACRYLIC FIBER USES:APPAREL: Sweaters, socks, fleece wear, circular knit apparel, sportswearHOME FURNISHINGS: Blankets, area rugs, outdoor furniture, upholstery,awnings, pile, luggageINDUSTRIAL USES: Asbestos replacement, concrete and stuccoreinforcement

AKSA ACRYLIC:LARGEST ACRYLIC FIBRE PRODUCER IN THEWORLD
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AKSA ACRYLIC FIBER PRODUCTION
Annual growth rate 11,84%
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Market Volume(tpa)2000 2,637,0002001 2,560,0002002 2,691,0002003 2,685,0002004 2,778,0002005 2,600,000 -6,4%

MARKET SHARE (WORLD)
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Market Volume (tpa)2000 224,0002001 203,0002002 265,0002003 286,0002004 297,0002005 265,000-10,7%

MARKET SHARE (TURKEY)
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Dralon / Germany(165.000)

MEF / Spain+Italy(230.000) AKSA / Turkey(270.000)

Acordis / UK(45.000)

Fisipe / Spain(50.000)

E.Europe(115.000)

Mitsubishi / Japan(130.000)(Total of 6 companies)
Mexico+Peru+Brasil(205.000)

PRODN(tpa) DEMAND(tpa)Europe 890.000 475.000Japan 270.000 20.000America 205.000 280.000China 750.000 1.250.000Others 490.000 575.000

SPC / China(150.000)

Jilin / China(140.000)

India(100.000)
Thailand(90.000)

Taiwan(130.000)

Korea(90.000)

Iran(60.000)

Pakistan(20.000)

ACRYLIC FIBER PRODUCTION BY REGION
PROJECTED PRODUCTION (2005): 2.600.000 tpa
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Concerns about China:
ü soft loans, non-performing loans, debt write-offs,
ü hidden export subsidies,
ü non-transparent public sector companies,
ü unfair pricing in export markets,
ü high subsidies on cotton prices.

199

CHINA: the biggest market in AF.
• Annual demand is over 1,2 milyon tpa, nearly 45% of total consumption• Nearly 750.000 tpa is produced locally, and 465.000 tpa is imported.• Annual production has been increased by nearly 140.000 tpa, whereasdemand has been increased by %12,5.



10

PLANT CLOSURES BY REGION
PLANT CLOSURES:(tpa)EUROPE:• Ottana (90.000)• Fisipe (67.000)• Zoltec Magyor Viscosa (20.000)• Acordis-U.K closed (80.000) & name changed asFiber Worldwide (10.000 standard fiber, 12.000 Carbon fiber)• İstanbul Elyaf (25.000) closed in 2005, name changed as VelsanAMERICA:• Solutia (135.000)• Cydsa-Mexico (90.000)ASIA:• Asahi (80.000)• Kanebo (30.000)• Hanil-S.Korea (65.000)• Langzhou (20.000) was closed, but in operation again.
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NEW CAPACITIES AND/OR CAPACITY EXPANSIONS
NEW CAPACITIES:
EGYPT:• Birla (18.000 tpa)• Aksa-Egypt (11.000 tpa)
CHINA:• Ningbo Rayon (50.000 tpa)• Hanghzou Bay (70.000 tpa)
CAPACITY EXPANSIONS:
CHINA:• MEF-Jilin JV (Jilin Jimont AF) (150.000 tpa)• Shanghai Petrochemicals (+35.000 tpa, total cap.185.000 tpa)



GLOBAL TRENDS inPETROCHEMICAL INDUSTRY
* Increasing investments and consumption in Asia and China.

* Increasing investments in the Middle East.
* Decreasing share of Europe in the global production.
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4 To increase global market share to 12% as of 2010.
4 To increase profitability by increasing the share ofhigh value added products in the portfolio: Outdoorfibre, low pill, high shrinkage tow, fashion-drivenfantasy fiber.
4 To be a local producer in fast growing markets. (FarEast and Middle East).
4 To increase our market share in Turkey and nearbymarkets.
4 To increase flexibility in production and be low-costleader globally.

STRATEGIES
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Yarn prices

ACN prices

SPREADS AND PROFITABILITY
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Acrylic fibreprices



ECRU TOW - A.C.N. PRICES ($/ton)EUROPE & US

Source PCI, avg. of Europe & US prices. 15



ECRU TOW - A.C.N. PRICES ($/ton)FAR EAST

Source PCI, avg. of Far East 16



NET SALES & EXPORT (FOB)(mio $)
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19 %
26% 17 %

6 %

30.7%

32 %

Domestic Sales: 61 % Export: 39 % (2005)(%s in the map shows AKSA’s export sales distribution w.r.t regions)

EXPORT MARKETS
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EBIT - EBITDA - NET PROFIT(mio $)
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EBIT -EBITDA - NET PROFIT(%)
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EBITDA- ROE-ROIC (%)
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2000-2005:Cumulative investments : 140.2 million USDCumulative net profits : 182.0 million USDCumulative cash dividends : 32.2 million USD

INVESTMENT-PROFIT-DIVIDEND



INCOME STATEMENTS
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BALANCE SHEETS
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